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2010 Events for High Tech Entrepreneurs  

Date  Title  Speakers  Description  

Monday, January 
18, at Hacker 
Dojo 

Angel Investor 
Panel - Technology 
Trends, Conducted 
in Partnership with 
Stanford BASES 

Facilitator Bill Reichert, Managing Director, 
Garage Technology Ventures 
 
Panelist Jim Connor, Board Member, Sand 
Hill Angels 
 
Panelist Edward Esber, Angels Forum and 
Halo Fund 
 
Panelist Ann Miura-Ko, Partner, Maples 
Investments, Ph.D. candidate in the 
Management Science and Engineering 
Department at Stanford University 
 
Panelist Steven Borochoff, Sand Hill Angels 

High Tech angel investors are generally 
seasoned executives with deep strategic 
and operational experience in running 
successful start-ups as well as extensive 
experience within corporations in various 
roles. Our angel investor panelists have 
been seen a wide range of high tech 
business plans, and have their own 
thoughts and recommendations on 
technology trends for 2010 with 
thoughts on what will get funded, where 
the markets and business is heading, 
how to be successful in these 
challenging times.  
As part of this program, we will also 
have investor-led small group 
discussions on specific high tech sub-
industries including Enterprise Software 
Solutions, Digital Media Technology, 
including visualization, gaming, media 
analytics, Communications, including 
networking, mobile, wireless, and 
security and Hardware and 
Semiconductor, including electronic 
devices, chip design.  

Friday, March 5, 
at Cooley 
Godward 

Funding Road Trip, 
Workshop #1: Your 
Company's Value 
Proposition  

Bill Joos, Go to Market Consulting 

FountainBlue is pleased to launch its 
spring 2010 Funding Road Trip Series, 
the first of a three-month workshop 
series serving high tech, clean energy 
and life science entrepreneurs within 
Silicon Valley. Begun in spring 2008, our 
workshop series is designed to help 
entrepreneurs think through their 
company offerings as well as the market 
opportunity, and then communicate that 
opportunity succinctly and compellingly 
to strategic investors.  
 
Before you can pitch your company to 
raise funds or attract strategic partners 
and alliances, you' have to perfect your 
positioning. This session will provide you 
with a systematic approach to help you 
better determine your all important 
market definition and value propositions. 
This program features a hard-copy, 
walk-away tool that helps define these 
for a technology based start-up company 
and also includes powerful and practical 
techniques from market research pros to 
validate your customers’ real pain points 
and the value of your painkiller. 
Participants will be taught how to use 
this tool which is based on a case-study 
example of a real startup 

Monday, March 8 
at Cooley 
Godward 

From Freemium to 
Premium  

Facilitator Sergio Monsalve, Principal, 
Norwest Venture Partners 
 
Panelist Will Cheung, Founder, DuffelUp 
 
Panelist Steve Hoffman, Chief Thinker, 
ThinkHuge 
 
Panelist Mihir Nanavati, General Manager, 

Experienced entrepreneurs still standing 
after the recent tsunami know that you 
have to prove you can be resourceful 
and build product and sign on customers 
despite the economic conditions! A 
popular way to bring in customers, 
gather feedback and build momentum is 
to adopt a free -mium to premium  model, 
letting most users try basic versions of a 
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Small Office/Home Office, YouSendIt 
 
Panelist Donna Novitsky, CEO, BigTent 

solution for free and incentivizing some 
to upgrade to full-featured functionality, 
paying for the service. But rare is the 
company that is able to successfully do 
this. This panel will feature 
entrepreneurial companies who have 
done this and are willing to share their 
secrets. 

Friday, April 2, at 
Cooley Godward 

Funding Road Trip 
Workshop #2: Your 
Pitch to Investors  

Bill Joos, Go to Market Consulting 

This hands-on workshop will take 
entrepreneurs through the process of 
creating and delivering a compelling 
elevator pitch, a one-page executive 
summary and a 13-15 slide company 
overview presentation. Working in 
partnership with fellow entrepreneurs in 
similar, non-competing spaces, 
participating entrepreneurs will have the 
opportunity to learn best practices and 
immediately apply these learnings to 
their own companies.  

Friday, May 7, at 
Cooley Godward 

Funding Road Trip 
Workshop #3: Your 
Meeting with 
Investors 

Bill Joos, Go to Market Consulting 

During this third and final invitation-only 
workshop of our Funding Road Trip 
series, Bill Joos will help you understand 
how to manage the three critical 
components of the initial meeting with 
an investor: your pre-meeting 
homework, meeting dynamics and 
management, and the post-meeting 
follow up.  

Thursday, June 
10, at Symantec 

First Annual M&A 
Trends Event 

Today's Technology Innovations: An Update 
on What's New and What's Coming 
Facilitator Steve Bengston, Managing 
Director, Emerging Technologies, PWC 
Rudy Burger, Managing Partner, Woodside 
Capital Partners 
James Peacock, Chairman and CEO, NociMed 
Roger Royse, Royse Law Firm PC 
 
Corporate Development Panel: M&A 
Successes and Strategies  
Facilitator Edmund Becmer, Partner, 
CFOs2Go, President, FEI SV Chapter  
Shekar Ayyar, Vice President, Strategy and 
Corporate Development, VMware 
Todson Page, M&A Partner, PWC 
Charlie Rice, VP  Corporate Development, 
Symantec 
Lily Stoyanovski, Managing Director, Marrod 
Group, formerly with Oracle, Gilead Science 
and Accenture 
 
Entrepreneur Panel: Secrets for Successful 
Exits: 
Facilitator Roger Royse, Royse Law Firm PC 
Dr. Aaron Berez, CEO, Chestnut Medical 
Steve Hoffman, Publisher & Cofounder of 
Founders Space and a Partner in LavaMind, 
web games and applications  
Betty Kayton, CFO, AdMarvel (sold to Opera 
Software), mobile advertising 
Lily Stoyanovski, Managing Director, Marrod 
Group, formerly with Oracle, Gilead Science 
and Accenture 

FountainBlue is pleased to launch annual 
Trends in M&A event designed to feature 
1) academics and researchers 
highlighting some of the latest 
technologies, 2) executives profiling 
their acquisition strategies and 3) 
entrepreneurs who had successfully 
grown their companies from concept to 
acquisition. We hope that you will join us 
to understand the business and 
technology innovations of today, and 
position your early stage company for 
strategic partnerships and exits for 
tomorrow. 

Friday, 
September 24, at 
Cisco 

Second Annual 
State of the Virtual 
Worlds Industry 

   
Trends in the Virtual Worlds Industry: An 
Update on What’s New and What’s Coming 
Facilitator Jeff Pope, Founding Partner, 
Spark Sky Ventures  
David Helgason, CEO and Co-Founder, Unity 

FountainBlue’s Second Annual State of 
the Virtual Worlds Industry conference 
updates entrepreneurs, intrapreneurs 
and investors on the successes, 
challenges and trends of the industry 
overall, and showcases corporate and 
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Chris Platz, Creative Director and Art Lead, 
Stanford Sirikata Labs 
Eilif Trondsen, Research and Program 
Director of the Virtual Worlds @ Work 
Consortium at Strategic Business Insights, 
SRI International  
Mark Wallace, Conversation Manager, Linden 
Lab 
 
Corporate Panel: Serving Customers, 
Building Communities, Training Users 
Facilitator Dennis Shiao, Director of Product 
Marketing, INXPO  
Sai Allavarpu, Senior Director for Security 
and Virtualization, CITRIX 
Mic Bowman, Principal Engineer, Intel 
Kenny Lauer, VP of Digital Experience, 
George P. Johnson  
 
Entrepreneur Panel: The Tools, The Goods, 
The Immersion Experience 
Facilitator Nina Gerwin, The NRG Group 
Michael Gold, CEO, Electrotank: virtual world 
& virtual games development platform  
Steve Hoffman, CEO, Rocketon: virtual 
world for tweeners  
Albert Kim, CEO, Zenitum: Augmented 
reality with 3D displays  
Jim Parker, President, Digitell: SaaS 3D 
immersive virtual events and virtual training  

entrepreneurial virtual world demos. 
Beginning with a panel sharing the 
growth of the industry from the legal, 
venture, research and corporate 
perspectives, the program will next 
highlight how leading corporations are 
leveraging virtual worlds solutions to 
better serve their constituents, and 
culminating in showcasing early stage, 
funding-bound virtual worlds 
entrepreneurs with a range of solutions 
pushing the technology and business 
envelope.  

Friday, November 
19, at SAP 

First Annual 
Business Analytics 
Trends Event 

Business Analytics Innovations: An Update 
on What’s New and What’s Coming 
Facilitator Steve Adelman, Managing 
Partner, Gartner Consulting 
Panelist Anjul Bhambhri, VP, IBM 
Information Management Group 
Panelist Kevin Bolden, Cisco 
Panelist Shivani Govil, VP of Strategy, 
Business Analytics Solutions, SAP 
Panelist Kristina Robinson, VP of Business 
Intelligence, HP 
 
Applied Business Analytics in the Consumer, 
Clean Energy and Life Science Spaces 
Facilitator Sandy Orlando, VP of Marketing, 
SatoriTech, FountainBlue Program Adviser 
Panelist Amr Awadallah, Founder, VP of 
Engineering and CTO, Cloudera  
Panelist Melissa Karr, Vice President, 
Marketing, Brain Resource, Ltd 
Panelist Chris Meyer, Senior VP, Sales and 
Marketing, INXPO 
Panelist Mark Mitchell, SVP, 
SeriousMaterials, GM, SeriousEnergy 
Panelist Brad Peters, CEO, Birst 

We are in an age of information, where 
everyone is inundated by volumes of 
data, some of which is relevant. The 
leaders emerging from this era will be 
able to real-time collect, analyze, 
communicate, and most importantly, 
empower users to ACT on the data, in 
collaboration with others. For 
FountainBlue’s first annual trends in 
Business Analytics Trends event, we will 
feature a corporate panel to talk about 
technology directions and share 
strategies and directions companies are 
taking in this space, as well as a panel of 
entrepreneurs and non-tech companies 
successfully applying business 
intelligence technologies and processes 
to the clean tech, life science and 
consumer markets. 

 


